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The 2021 Consumer 
Awareness Campaign 
has officially 
launched! 
OMVIC’s newly launched consumer 
rights campaign is targeting 
consumers with a focus on 
millennials buying their first car 
– a particularly vulnerable group 
of consumers who have lower 
awareness of their car-buying rights. 

Under the tagline “OMVIC.ca – it’s your 
free ride to a new ride,” the campaign 
intends to fill this knowledge gap  
by reaching millennials on platforms 
they frequent, such as streaming 
services, social media, and 
connected television. An omnibus 
study commissioned by OMVIC last 
year showed that millennials aged 
25-35 have a low level of awareness 
of their rights when it comes to  
car buying. 

The campaign’s goal is to help 
millennials see OMVIC as a trusted, 
free, and easy-to-access resource for 
advice and guidance throughout the 
entire car-buying process. As current 
dealer inventory shortages and rising 
car prices have drastically increased 
competition between buyers, there is 
a need to increase awareness among 
millennials about these educational 
resources to help them make 

measured and informed choices 
when buying or leasing a car. 

“Young car buyers are extremely 
tech-savvy and will spend hours 
researching the cars they want 
online, but they may not be doing 
as much research on the more 
practical aspects of car buying, such 
as navigating contracts, arranging 
financing, or understanding the 

maximum price a dealer can legally 
charge,” said John Carmichael, 
OMVIC’s CEO and Registrar. “Instead 
of turning to strangers on online 
forums, social media, or web articles 
for advice that may not be specific to 
Ontario, we want young car buyers 
to understand that as the province’s 
official regulator of vehicle sales, 
OMVIC is the best place for them to 
get credible car buying advice.”
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https://www.omvic.on.ca/portal/DealersSalespersons.aspx



