
Pressure sales for 
optional items 
unethical 
The current inventory limitations 
in the automotive industry have 
created a low supply and high 
demand environment, resulting in 
inflated vehicle prices.

Recognizing that the current supply 
chain presents challenges in the 
vehicle sales industry, OMVIC 
wants to remind all dealers and 
salespeople to continue exercising 
their best efforts to prevent error, 
misrepresentation, fraud, or any 
unethical practice when selling a 
vehicle. The following are a couple 
of examples of ways to ensure you 
are continuing to practise industry 
professionalism and are compliant 
with the Motor Vehicle Dealers Act.

Costs reflected in the bill of sale
When selling a vehicle to the 
consumer, it is important to ensure 
that what is advertised is reflected 
on the bill of sale. This is referred 
to as all-in price advertising, which 

means the price of any new or used 
vehicle advertised by a dealership 
must include all fees and charges 
collected for a cash sale, excluding 
HST and licensing.

Adding optional items 
A customer cannot be coerced or 
pressured into purchasing additional 
products or optional items at the 
time of price negotiation. This 
could be a misleading scenario for 
a customer where the price of the 
vehicle is misrepresented with the 
addition of extra “optional” goods or 
services on top of the already agreed 
upon price. 

OMVIC understands these 
unprecedented times are directly 
impacting dealerships and want to 
reinforce that support is available. 
Our dedicated dealer support 
team can provide advertising 
review services or guidance on 
other matters. Contact the team at 
dealers@omvic.on.ca or call 1-800-
943-6002 ext.3180.

Recently conducted mystery shopping 
found persistently high levels of non-
compliance on all-in price advertising 
which creates an unequal playing field 
for registered motor vehicle dealers in 
Ontario.

Mystery shopping conducted by the 
Automobile Protection Association 
(APA) and Car Help Canada (CHC) 
in the Hamilton, Niagara and 
Barrie regions confirmed all-in 
price advertising compliance to be 
concerning, with the compliance rate 
in the Hamilton region at 50 per cent, 

Niagara at 42 per cent and Barrie 
region at 63 per cent.

Here are some other key findings 
from the mystery shops: 
• In all three regions, more than 80 

per cent of advertised vehicles 
were available for purchase and 
most dealerships represented 
factory corrosion warranties 
accurately (where applicable).

• Overall, dealerships in these 
areas demonstrated an above 
average dedication to COVID-19 
safety protocols.

High levels of non-compliance on all-in price 
advertising creates an unequal playing field

Want to learn more? Check out the full report available on our website, 
and if you have any questions, contact communications@omvic.on.ca.


