
THE DEALER 

STANDARD

OMVIC’S  
PRIORITIES
• CONSUMER PROTECTION  
• DEALER PROFESSIONALISM  
• CUSTOMER SERVICE

2016  |  ISSUE #1.on.ca

FROM THE PROVINCIAL OFFENCES FILES

750 Days Behind  
Bars for Curbsider
Mehran Amini, 58, of Toronto has been sentenced to 300 days in 
prison after being found guilty of acting as a motor vehicle dealer 
without registration (curbsiding). This is in addition to a 450-day 
sentence meted out to Amini on similar charges only three months ago.

The court found Amini operated an “elaborate scheme” in which he 
bought high-mileage vehicles from individuals in Ontario in 2013 
and sold them with much lower odometer readings to unsuspecting 
buyers in Manitoba and Alberta. Evidence presented by OMVIC 
proved Amini purchased the vehicles using several aliases and the 
email address ibuyanycarcanada@yahoo.ca. Once transported to 
Manitoba, he obtained new Manitoba title documents for the vehicles 
by manufacturing false bills of sale that showed odometer readings 
significantly lower than the readings on file with the Ministry of 
Transportation in Ontario. “Mehran Amini acted deceitfully,” stated 
Michael Rothe, Director of Legal Services for OMVIC. “He harmed 
not only those who purchased the misrepresented vehicles, but also 
damaged public confidence by falsifying government documents.”
 
According to OMVIC, Amini has a long history of this type of behaviour 
and has been convicted twice previously. In 2013 fines of $393,000 
were levied against Amini and the company he used to sell 42 vehicles 
with tampered odometers to unsuspecting Ontarians. In January 
2016 he was sentenced to 450 days’ imprisonment for curbsiding and 
selling vehicles with rolled-back odometers in Ontario. 

“These most recent jail sentences are two of the longest ever handed 
out for illegal vehicle sales in Ontario,” explained Rothe. “And because 
the court saw fit to order them to be served consecutively, the result 
is a period of incarceration for Mr. Amini of 750 days – nearly 25 
months.” 

Amini has appealed all three convictions. OMVIC opposed his request 
for bail and release from custody pending appeal. Bail was denied; he 
remains incarcerated.
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An Ottawa dealership was fined $6,800 for breaching 
Ontario’s all-in pricing law and OMVIC’s Code of Ethics.  
In an agreed statement of facts, 417 Automotive Imports Inc., 
o/a 417 Suzuki/The Mini Van Store/The Car Club/Autosonline, 
along with Andrew Feldcamp and Lawrence Allen, admitted 
selling four vehicles for more than their advertised prices, 
including one that exceeded the advertised price by $3,819. 
The Dealer has refunded/credited the purchasers the 
excess amounts paid. 417 Automotive Imports Inc., o/a 417 
Suzuki/ The Mini Van Store/ The Car Club/ Autosonline had  
also been found in breach of the Motor Vehicle Dealers Act 
(MVDA) in 2010. 

AutoCanada Newmarket Motors GP, o/a Newmarket Infiniti/
Newmarket Nissan, and its general manager, Macon Doublet, 
were fined $7,500 for failing to advertise all-in prices. In an 
agreed statement of facts the Dealer admitted to violating 
the Code of Ethics by selling three vehicles for more than 
their advertised prices. According to Laura Halbert, OMVIC’s 
Director of Compliance, this was not the first advertising 
issue for this dealership. “OMVIC had previously disciplined 

the Dealer and, in a separate matter, issued a cease 
and desist order; both actions resulted from breaches 
of the all-in price advertising regulations.” The 
Dealer has agreed to return to purchasers the excess 
amounts charged. Important note: Since the discipline 
decision, the dealership has been sold and is under 
new management. 

A Toronto dealership was fined $6,250 for breaching 
Ontario’s all-in pricing law and OMVIC’s Code of Ethics. 
In an agreed statement of facts, Downsview Chrysler 
Plymouth (1964) Ltd. and its sole officer and director, 
Peter Kepecs, admitted selling six vehicles for more 
than the advertised price; in one instance the Dealer 
charged $4,291 more than the advertised price. In 
settling the Notice of Discipline the Dealer refunded 
six consumers the excess amounts paid.

In two of the above matters the dealers failed to 
advertise all-in prices despite OMVIC representatives 
directly reminding them of their obligation to do so. 
OMVIC also issued numerous dealer publications 
reminding all dealers to include all fees and charges in 
their advertised prices.

“Dealers who fail to provide all-in prices in their 
advertising deny customers the transparency required 
by the law,” said Halbert. “Further, they seek an unfair 
advantage over their competitors. To have dealers 
disciplined repeatedly for the same infractions is 
troubling.” 

As a result of a consumer complaint OMVIC became aware of a dealer’s direct  
marketing campaign that included the distribution of materials that may mislead  
consumers to believe
•	 the	information	has	been	provided	by,	or	on	behalf	of,	the	Government	of	Canada,
•	 the	offer	is	part	of	a	government	rebate/incentive	program,	and/or
•	a	rebate	is	available	based	on	the	consumer’s	Canada	Revenue	Agency	 
 Notice of Assessment. 

This type of advertising is misleading and deceptive and violates the MVDA and  
Code of Ethics. It also damages the reputation of the industry as a whole and  
breeds mistrust of dealers. The dealer responsible for distributing the materials 
has been served a Notice of Discipline.

Dealers are cautioned not to engage in similar advertising or marketing and are  
reminded that all representations, including advertising, placed by or on behalf  
of a registrant must be legal, decent, ethical and truthful. Additional information  
regarding the MVDA advertising requirements is available on OMVIC’s website.

Dealers with questions or information about the marketing campaign  
discussed above should email marketing_standards@omvic.on.ca.

THE

 DISCIPLINE FILES
All-in Pricing  
Non-compliance Continues 
to Net Large Fines

Misleading Advertising Practice

FALSEREPRESENTATION

https://www.omvic.on.ca/portal/DealersSalespersons/MVDARequirements/CodeofEthicsandStandardsofBusinessPractice.aspx
https://www.omvic.on.ca/portal/DealersSalespersons/MVDARequirements/CodeofEthicsandStandardsofBusinessPractice.aspx
https://www.omvic.on.ca/portal/DealersSalespersons/MVDARequirements/CodeofEthicsandStandardsofBusinessPractice.aspx
https://www.omvic.on.ca/portal/Portals/0/pdf/discipline/2016/Discipline%20Decision%20-%20417%20Automotive%20Imports%20Inc%20o-a%20417%20Suzuki,%20The%20Mini%20Van%20Store,%20The%20Car%20Club,%20Autos%20Online%20and%20Andrew%20Feldcamp%20and%20Lawrence%20Allen_Feb%2011%202016.pdf
https://www.omvic.on.ca/portal/Portals/0/pdf/discipline/2016/Discipline Decision - AutoCanada Newmarket Motors GP o-a Newmarket Infiniti - Newmarket Nissan and Macon Doublet_Feb 23 2016.pdf
https://www.omvic.on.ca/portal/Portals/0/pdf/discipline/Discipline Decision - Downsview Chrysler Plymouth (1964) Ltd. and Peter Kepecs_Nov 11 2015.pdf
mailto:marketing_standards@omvic.on.ca
https://www.omvic.on.ca/portal/DealersSalespersons/MVDARequirements/Advertising.aspx


In October 2015 OMVIC commissioned an independent 
third-party mystery shopping investigation. The purpose 
was to identify problematic trends and track compliance. 
The undercover shoppers visited 20 dealers (new and used) 
in the Greater Toronto Area. The results revealed areas of 
ongoing concern but also identified areas of improvement. 

Manufacturer Warranty Misrepresentation; False, 
Misleading and Deceptive Practices 

Similar to the last mystery shopping investigation (May 2015), 
it was found that a number of dealers and/or salespeople 
continue to make false statements regarding manufacturers’ 
warranties. Of the 20 dealers visited, five falsely claimed the 
manufacturer’s warranty did not include corrosion protection 
and three dealers attempted to sell an aftermarket rust 
prevention product/warranty at an additional cost. 

Dealers are reminded that making a false, misleading 
or deceptive representation is a breach of the Consumer 
Protection Act (CPA) and Code of Ethics and very negatively 
affects the reputation of the dealer community in general. 
The CPA sets serious penalties for breaches; individuals 

convicted of an offence under the CPA can receive a 
maximum of two years less a day in jail and/or a fine of  
up to $50,000; corporations face fines up to $250,000. 
Dealers or salespeople who breach the CPA may also  
face a Proposal to Revoke Registration. 

Vehicle Availability – Bait and Switch 

This round of mystery shopping also uncovered dealers 
continuing to advertise vehicles that are not readily 
available. Dealers are reminded that when advertising 
a vehicle for sale it must be available at the time the 
advertisement is published. If the vehicle is not currently 
available, the advertisement must clearly and prominently 
state whether a factory order or dealer locate is required  
(or if it is an incoming model).  

Additionally, if there is a limited supply of vehicles available 
at the advertised price, the ad must clearly indicate how 
many are available at that price. If a vehicle has been sold 
or is no longer available at the advertised price, dealers 
should remove or edit the advertisement immediately to 
avoid bait and switch complaints. 

MYSTERY SHOPPING INVESTIGATION UNCOVERS 
PROBLEMATIC TRENDS AND AREAS OF IMPROVEMENT

A Round of Applause! 
Improvement in All-in Price 
Advertising Compliance
Good news came from the latest mystery shopping 
initiative: compliance with the all-in price advertising 
regulations has improved! This is an important step in 
the right direction and is to be applauded! The minority of 
dealers still adding hidden fees or surprise costs to their 
advertised prices should be aware that compliant dealers 
continue to tell OMVIC they are fed up with other dealers 
unfairly stealing business. OMVIC’s Business Standards 
Team continues to make compliance with the all-in price 
advertising regulations a priority.

To report a competitor’s non-compliant advertisement, 
email marketing_standards@omvic.on.ca. 

OMVIC continues to track problematic trends and conduct 
mystery shopping investigations. Dealers uncertain of the 
rules should take advantage of the educational resources 
available on OMVIC’s website, including recordings of 

recent advertising, disclosure and CPA webinars. As well, 
FREE educational seminars are available on request  
(email omvic@omvic.on.ca). 

All-in Pricing Reminder
Dealer-advertised prices must include all fees and charges 
the dealer intends to collect. The following are examples of 
fees that must be included in advertised prices:
•	Freight
•	Pre-delivery	inspection/expense	(PDI/PDE)
•	Administration	(Admin)	fee(s)
•	Government	levies	(air	tax,	etc.)
•	OMVIC	fee
•	Fees	for	products	or	services	the	dealer	has	pre-installed	 
 (e.g., nitrogen, security etching, fuel)

Note: HST and licensing do not have to be included in the 
price if the advertisement clearly and prominently indicates 
they are not included. Licensing is not a flat fee; it refers to 
the actual cost of vehicle registration and plates.
If you have questions about your dealership’s advertising, 
contact OMVIC’s Business Standards Team at  
marketing_standards@omvic.on.ca.

mailto:marketing_standards@omvic.on.ca
mailto:marketing_standards@omvic.on.ca
https://www.omvic.on.ca/portal/DealersSalespersons.aspx
https://www.omvic.on.ca/portal/DealersSalespersons/Education/EducationalSeminarsWebinars.aspx
mailto:omvic@omvic.on.ca
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Tribunal 
Overruled –  
Firebomber’s  
Car Sales  
Licence 
Revoked 

“This is a good day  
 for Ontario’s car  
 buyers and the  
 industry in general.”
       -- Michael Rothe

The Ontario Superior Court of Justice has 
overturned a decision of the Licence Appeal 
Tribunal (LAT) that ordered OMVIC to grant a 
licence to a man convicted of firebombing a  
New York State government office.

In May 2014 Robert Vernon, who held citizenship 
in Australia, the US and Canada, applied for an 
OMVIC salesperson’s licence. The application 
came only four days after his release from a US 
prison, where he had served a five-year sentence 
for arson. Vernon had been convicted and 
imprisoned after hiring an arsonist to firebomb 
an office of the New York State Department 
of Motor Vehicles (DMV) and the car of a DMV 
inspector. Vernon operated two car dealerships 
in Buffalo at the time. 

OMVIC denied Vernon a licence, stating he had 
failed to meet the necessary requirements 
for registration under the MVDA. Specifically, 
Vernon had made a false statement on his 
application, and his past conduct afforded 
reasonable grounds for the belief that he would 
not carry out business in accordance with the 
law and with honesty and integrity.

Vernon appealed the decision to Ontario’s 
Licence Appeal Tribunal, which ordered OMVIC 
to issue Vernon a licence. “We were alarmed by 
the LAT ruling,” stated Mary Jane South, OMVIC 
Registrar. “While OMVIC protects consumers 
by investigating and prosecuting misconduct 
by registrants, the protection begins in the 
registration process by keeping people out of the 
industry who are not likely to abide by the rules. 
This decision was dangerous, so we appealed it 
to the courts.”

The Ontario Superior Court of Justice overturned 
LAT’s decision, finding the “Tribunal made errors 
in law, with the result that its decision does not 
fall within a range of reasonable outcomes.” 
Normally, on an appeal from an administrative 
tribunal, the matter would be referred back 
to the Tribunal for a new hearing. However, in 
this case the court found no reason to send the 
matter back, as the only reasonable conclusion 
was that Vernon is “disentitled to registration” 
because of the false information provided on 
his application and that, as a result of his past 
conduct, there was no reasonable grounds for 
the belief that he would conduct business in 
accordance with the law and with honesty  
and integrity. 

According to Michael Rothe, this was an 
incredibly important ruling. “Had the Tribunal’s 
decision been allowed to stand, OMVIC’s 
ability to protect consumers by keeping out 
individuals who might prey on them would have 
been dramatically reduced. This is a good day 
for Ontario’s car buyers and the industry in 
general.”

https://www.canlii.org/en/on/onscdc/doc/2016/2016onsc304/2016onsc304.html?searchUrlHash=AAAAAQANcm9iZXJ0IHZlcm5vbgAAAAAB&resultIndex=1


Explaining the protections provided when 
buying from an OMVIC-Registered Dealer, 
the right to all-in price advertising and 
the dangers posed by curbsiders were 
three of the most common conversations 
OMVIC staff had with thousands of 
consumers at the recent Canadian 
International AutoShow in Toronto, the 
Ottawa-Gatineau International Auto Show 
and the 40th Annual North American 
International Motorcycle SUPERSHOW. 
“These are very successful initiatives 
that allow us to connect one-on-one 
with consumers and even dealers and 
salespeople,” explained Terry O’Keefe, 
OMVIC Director of Communications 
and Education. “Each person who stops 
to chat with us leaves better informed 
of their rights and of the protections 
available to them when buying from a 
dealer. We believe this type of awareness 
and education helps protect consumers 
and prevents problems from arising. It 
builds trust in the industry; it’s win-win.”

Raising Consumer Awareness –  
A Successful Start to 2016

“These are very successful
 initiatives that allow us 
 to connect one-on-one 
 with consumers and even 
 dealers and salespeople”

       -- Terry O’Keefe
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The Georgian College Auto Show is taking place 
June 3–5 at the Barrie Campus! This three-day 
event is the largest outdoor auto show in North 
America…and it’s 100% student run!

“Each year the show welcomes 11,000 visitors 
who are introduced to the latest models from 
nearly every major manufacturer, by students 
of the Automotive Business School of Canada 
(ABSC),” explained Marie-Noëlle Bonicalzi, 
ABSC Dean. “It’s the culmination of a year 
of hard work, planning and unique learning 
opportunities that showcase these automotive 
students’ talents and abilities.”

To learn more about the school and the degree 
and diploma courses offered, click here.

To learn more about the auto show, visit the 
show’s Facebook page.

Tom Girling has been named OMVIC Director of Investigations. Retiring as a Superintendent, 
Tom spent 37 years working with the Ontario Provincial Police in Investigations and 
Organized Crime; he also has considerable experience working in Drug Enforcement, 
Weapons Investigations, Anti-Terrorism and Intelligence. Tom advocates for prevention 
through education, championing outcomes rather than outputs and utilizing evidence-
based enforcement. He has served in the Office of the Chief Coroner and the Gun and 
Gang Task Force and was recently the Director of Criminal Intelligence Service Ontario. 

Tom has a Certificate in Conflict Management and provides workplace discrimination 
and harassment training and mediation. He is a recipient of the Queen’s Diamond Jubilee 

Medal and was invested as a Member of the Order of Merit of the Police Forces in 2013. On a personal note, 
Tom is an actor and singer/songwriter and enjoys theatre and playing guitar. 

Please join us in welcoming Tom to the OMVIC team. 

Georgian College Auto Show – June 3–5

Introducing Tom Girling, 
OMVIC Director of Investigations 

http://www.georgiancollege.ca/academics/academic-areas/automotive-business/
https://www.facebook.com/gcautoshow/



