
Questions and answers – advertising 
 
Q1: Why do we need a new guideline about advertising?  

A1:  Advertising-related questions and concerns are among the most common type of 
inquiries OMVIC receives from dealers, salespersons and consumers. The 
guideline is designed to clarify and consolidate advertising-related information in 
one place and provide overall direction and support to dealers in meeting current 
compliance obligations across any platform or medium.   

Q2: What topics related to advertising does the guideline cover? 

A2: The guideline covers matters related to required disclosures; all-in price 
advertising; compliance; finance offers/credit/pricing and lease advertising 
disclosures; social media and third-party advertising; vehicle availability; 
wholesale advertising; the use of images; and unfit/as-is vehicles. 

Q3: What does the guideline say about advertising? 

A3: OMVIC will continue to uphold this definition of advertising, which applies to all 
dealers and all the advertising they do on any platform or in any medium. The 
guideline includes an overview of the current legislation and regulations and up-
to-date information on how dealers can remain compliant with the new and 
existing standards. The guideline states that: 

• All advertising, wherever it appears, should be clear, comprehensible and 
prominent. It should also be free of anything that could be seen as misleading 
or misrepresentation, and it should be fair and accurate. 

• There is new advice on how to handle online advertising. 
• All advertising must include certain mandatory disclosures, and that they are 

responsible for all advertising carried out on their behalf. 
• The expectations and requirements for all-in price advertising, advertising 

unfit/as-is vehicles, social media and third-party advertising, vehicle 
availability, the use of images and wholesale pricing have been clarified. 

• The provisions of the Consumer Protection Act dealing with financing and 
other related considerations are spelled out. 

 
Dealers are responsible for any advertising that appears in their name or on their behalf. 
This includes advertising that appears in their name on social media and third-party 
sites, and ads placed by manufacturers that mention a specific dealer. 
 
  

https://www.omvic.on.ca/portal/DealersSalespersons/MVDARequirements/Advertising/WhatisanAdvertisement.aspx
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Q4: You say that dealers are required to indicate when there is a limited 
number of vehicles available at an advertised price. What do you mean by 
“limited”? 

A4: We recognize that vehicle availability has become a more significant issue in the 
last couple of years. Dealers should use their discretion in determining what 
“limited” means in this context. In doing so, they should remain mindful of their 
obligations under the Code of Ethics. 

Q5: What are the rules for advertising through social media and third parties? 

A5: Generally, the same expectations apply here as with other types of advertising. 
In other words, the required content must be clear, comprehensible and 
prominent, and everything must be fair and free of misrepresentation. Dealers 
may advertise on social media platforms as long as they follow these guidelines. 
That means, for example, a salesperson who wants to use social media for 
advertising a vehicle for sale through their dealership should disclose that 
affiliation. They should not pose as a private vendor, as this could be seen as 
misleading. This applies equally to individual salespeople’s personal social media 
pages and to commercial sites such as Facebook Marketplace, Kijiji, Autotrader, 
etc. 

Q6: What do we do if we advertise a vehicle and then experience a delay in 
delivery? 

A6: Regulation 333/08, Section 36, sub-section 12 speaks to this point. The vehicle 
must be available at the advertised price during the period in question. Under this 
sub-section, dealers are also required to indicate when there is a limited number 
of vehicles available at the advertised price. OMVIC considers it appropriate – 
and would urge dealers to do likewise – to display clearly and prominently in 
advertising when a vehicle is not immediately available in stock. Similarly, once a 
vehicle has been sold, dealers should make every effort to remove that vehicle 
from any continuing advertising to avoid being misleading. The expectation that 
advertising must be clear, comprehensible and prominent applies equally to 
vehicles not currently on dealerships’ lots. 

Q7: If they’re guidelines, does that mean the rules they spell out aren’t 
mandatory? 

A7: Some of what’s in the guidelines is mandatory (for example, when it’s based on 
legislative or regulatory requirements, the Code of Ethics, Business Practices, 
etc.). In other cases, there’s a degree of flexibility. Either way, though, the Code 
of Ethics requires dealers to conduct themselves in a professional and respectful 
manner. 

https://www.ontario.ca/laws/regulation/080332
https://www.ontario.ca/laws/regulation/080333#BK47
https://www.ontario.ca/laws/regulation/080332#BK10
https://www.ontario.ca/laws/regulation/080332#BK10
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Q8: Who do I call if I still have questions? 

A8: You can contact dealer support by phone at 1-800-943-6002, ext. 4 or via email 
at dealers@omvic.on.ca. Registrants who wish to contact dealer support can 
reach the team at the phone number below and leave a message. Messages are 
returned in priority sequence. 

mailto:dealers@omvic.on.ca

