
Q&A – Online sales 

Q1:  What does the online sales guideline cover? 
 
A1: This guideline is intended to provide advice and – where appropriate – direction 

to Registrants about how they can best comply with existing legislation and 
regulations in online vehicle sales. It covers the current legislation and 
regulations that apply in Ontario and includes information on required 
disclosures; cooling-off periods; place of business; advertising; contracts; and the 
requirements of the Code of Ethics.  

 
Q2: How are you defining the term online sales? 
 
A2: Online sales simply means that the purchaser is not necessarily required to 

attend the seller’s physical premises. Typically, that might mean that the dealer in 
question operates largely or entirely (as far as the law allows) on the internet, 
with or without a standard, bricks-and-mortar dealership or showroom. This 
guideline provides additional information about other types of non-standard 
business operations. 

 
Q3: Why don’t all online dealers offer a cooling-off period? 
 
A3: The Motor Vehicle Dealers Act (MVDA) doesn’t require a cooling-off period in 

Ontario. Despite that, most online dealers do offer one. If an online dealership 
chooses to offer a cooling-off period, it should be clear about how consumers can 
end their contracts and financial arrangements, as well as the provisions about 
warranties, trade-ins, etc. The programs should also provide consumers with 
information about what refunds or reimbursements they’re entitled to receive in 
these circumstances. 

 Q4: What does the law say about online advertising? 
 
A4: OMVIC has published a separate guideline on advertising for Registrants, based 

largely on Section 36 of Regulation 333/08, as well as certain provisions of the 
Consumer Protection Act. That guideline – which applies equally to online 
Registrants – reminds dealers that all advertising: 
• Should be clear, comprehensible and prominent, wherever it appears; 
• Should also be free of anything that could be seen as misleading or 

misrepresentation, and it should be fair and accurate; and  
• Must include certain mandatory disclosures (for example, if a used vehicle 

was previously leased on a daily basis; as a police cruiser; to provide 
emergency services; or as a taxi or limousine). 

Perhaps of particular interest to online Registrants, it also addresses advertising 
through websites, social media platforms and third-party sites. The guideline 
speaks to the requirements for all-in price advertising and ads for vehicles 
identified for sale as-is or unfit. 

https://www.omvic.on.ca/portal/DealersSalespersons/HelpforDealers/DealershipSalesOperations/Non-traditionalBusinessModelsGuideline.aspx
https://www.omvic.on.ca/portal/DealersSalespersons/HelpforDealers/DealershipSalesOperations/Non-traditionalBusinessModelsGuideline.aspx
https://www.omvic.on.ca/portal/portals/0/pdf/communications/Advertising-Guideline.pdf
https://www.ontario.ca/laws/regulation/080333#BK47


Q&A – Online sales 

Q5: Can a dealership legally operate without a physical location? 
 
A5: Registered dealerships trading in Ontario must operate from their registered 

locations as approved by the Registrar. This includes those engaged in online 
sales. Section 28 of the regulations provides the requirements for the operation 
of places of business. In the case of online Registrants, OMVIC will sometimes 
impose terms and conditions on a dealer’s registration, such as allowing an 
online dealer to have a physical location where there might not be any vehicles 
available on site, but where a consumer can go and speak to the dealer in case 
there any problems with the transaction. Note as well that Section 30 requires a 
sign be affixed to that place of business, indicating the registered name of the 
dealership. 

 
Q6: Who can dealers contact if they have questions about online sales? 
 
A6: The Dealer Support team is available to assist dealers in achieving and 

maintaining compliance with the MVDA and Code of Ethics. Registrants who 
wish to contact Dealer Support can reach the team at the phone number below 
and leave a message. Messages are returned in priority sequence. 

 
Phone: 1-800-943-6002 ext. 4 
Email: dealers@omvic.on.ca 

https://www.ontario.ca/laws/regulation/080333#BK38
https://www.ontario.ca/laws/regulation/080333#BK40

